a 


i 7mm 
THE NIMBYS HAVE A POINT P4 | CANNABIS GETS SAUCY P16 zz ee Nm 


SFWEEKLY 


JULY 29, 2021 © SFWEEKLY.COM 


s 


Who is going to fix your electric car? PAGE 10 
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MOTOR TRENDS 


As the electric car industry 
matures, questions about the 
secondary market for parts and 
reparir remain unclear. 

BY GRACE HASE 
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COST OF LIVING 


The ‘debate’ surrounding an 
affordable housing development 
in the Sunset is mostly word salad. 
But the project's cost points toa 
bigger problem. 

BY BENJAMIN SCHNEIDER 
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The singer and songwriter behind 
Japanese Breakfast and ‘Crying 
in H Mart’ contributes to the 
forthcoming video game, ‘Sable.’ 
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Chef Ho Chee Boon’s distinctive 
Chinatown dining room features a 
stunning view and excellent food. 
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Who would have thought you could 
enjoy stand-up comedy inside a 
retail store? 
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Pat Cadam of Pat’s Garage was into EV early on. 





Positively Electr 

ith its minimalist showrooms, sleek touchscreen controls, 

W one-button start, and an Al that autonomously adjusts to the sur- 
rounding environment, it’s clear that Tesla has been influenced 

and informed by the Apple school of design. 

But look beyond these surface-level similarities and it’s plain to 
see that the two brands share more than a similar aesthetic. It’s easy 
enough to imagine Elon Musk — the firebrand CEO of the only Amer- 
ican auto manufacturer based in Silicon Valley — boasting about the 
seamless UX of his company’s products. And although Musk isn’t par- 
tial to black turtlenecks, he might even channel his inner Steve Jobs 
and declare, “It just works.” 

But what happens when it doesn’t work — or at least stops working 
correctly? 

For generations, owners of gas powered vehicles have known they 
can take their car to the dealership. However, that’s pretty much al- 
ways the pricest option. Then there is the neighborhood mechanic. In 
its ideal form, the neighborhood mechanic is someone you can trust to 
shoot straight and not upcharge you on frivolous undercarriage pro- 
tectors or extended warranties. 

Unfortunately, for many electric car owners — especially Tesla own- 
ers — the options for non-dealership after-market care are limited. 
But that may soon change. 

In this week’s cover story, SF Weekly contributor Grace Hase (page 
10) explores the future of the electric car industry, explains many of 
the roadblocks electric car owners currently face, and learns about a 
new generation of electric vehicle mechanics. 

Elsewhere in the city, there’s been a similar push-pull when it comes 
to housing. Last week, the Board of Supervisors approved the first ever 
affordable housing development in the Sunset District, but not with- 
out significant community pushback. Staff writer Benjamin Schneider 
reports (page 4) about why that opposition isn’t going to be the only 
obstacle standing in the way of the city’s ambitious housing goals. 

Culturally, the city is continuing to come back to life. Turn to page 
17 to read about how Dope Show Comedy is activating the Aviator 
Nation store in Hayes Valley and flip to page 14 to read about how the 
brand new Empress By Boon is reactivating the iconic Empress of Chi- 
na restaurant space in Chinatown. 





— Nick Veronin, Editor 
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AN ENGAGING EXHIBIT 
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It sounds like this is basically 
a screensaver which takes 
input from people walking 


around. 


SAFE CONSUMPTION 
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More reasons to support 
@_drivers_united in exposing 
#Prop22Fraud 
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Bay Area Playwrights Festival 
is in full swing! 
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Shops Stock N95s 


As San Franciscans prepare for the Delta variant 
and wildfire season, shop owners report increased 


interest in beefier Masks. 


when panic buying and a dis- 
rupted global supply chain led 
to a shortage of toilet paper? 

In case you forgot, it was only a 
couple weeks later that personal pro- 
tective equipment — and especially 
N95 respirator masks — became a 
rarity, too. PPE is still in short sup- 
ply according to the FDA, despite 
the fact that major suppliers have 
increased their production capacity 
since the start of the pandemic. 

Those of us not working in health- 
care or tasked with restocking PPE 
at a retail store may have been bliss- 
fully unaware of this. From cheap 
surgical face coverings to branded 
Etsy creations, masks are every- 
where — and it sometimes seems as 
though we'll be pulling them from 
couch cushions and beneath car 
seats for the rest of our lives. 

But not all masks are created 
equal. Nor do they all offer the 
same level of protection from 
COVID-19 or smoke. The CDC 
still argues N95 masks should be 
prioritized for healthcare workers, 
and that well-fitting cloth masks 
offer enough protection against 
COVID-19 for most people. 

With the Delta variant on the rise 
and wildfire season fast approaching 
(and in some areas of Northern Cal- 
ifornia, already here), however, local 
retail stores are noticing increased 
demand. SF Weekly called 17 retail 
locations that have been known 
to carry N95 masks in fire seasons 
past. All but one of them said more 
customers had been asking. Luckily, 
only three noticed a significant sup- 
ply squeeze, with all stores saying 
it was still reasonably easy to keep 
masks in stock. 

“We have a stash that’s about as 
big as it usually is, which is 50,000 
or so KN95 masks,’ says Eugene 
Lee, general manager of Western 
Gravel & Roofing Supply. While 
N95s are given the stamp of ap- 
proval by the FDA, KN95s are the 
Chinese equivalent and often easier 
to procure in the United States. 
They're also condoned by the CDC 
for non-medical use, unlike N95s. 

Lee, who had a day named after 


R EMEMBER 16 MONTHS ago, 


BY VERONICA IRWIN 


him in the city of Alameda for the 
extraordinary scale of his mask 
donations during the 2019 fire 
season, says he always keeps some 
extras stocked. “We know wildfire 
season happens, and all my staff 
will need to have them, and cus- 
tomers will need to have them, and 
rll probably go right back to donat- 
ing them to people in need.” 

N95 masks without the small, 
exhalation valve on the front offer 
top-tier protection against smoke 
and the coronavirus. Those with the 
valve offer decent protection against 
ash and smoke for outdoor or oth- 
erwise low-COVID risk situations. 
This is because masks with the valve 
allow exhaled air to escape virtually 
unabated, offering little protection 
to other people in close proximity. 
The addition of a cloth mask under- 
neath or over a mask with an exhala- 
tion valve, however, can help protect 
those around you from the spread of 
COVID-19 and protect users against 
heart and lung disease-triggering 
wildfire smoke particles. 

Speaking with the Weekly, store 
representatives said demand had in- 
creased significantly in the last week 
and a half, after a months-long de- 
crease in purchases. This aligns with 
the timeline by which seven Bay 
Area counties began strongly rec- 
ommending vaccinated and unvac- 
cinated people wear masks indoors. 
It also aligns with the start of Cali- 
fornia’s largest wildfire this year, the 
Dixie Fire, which began nearly two 
weeks ago. Four shopkeepers noted 
that while there had been little-to- 
no interest in masks with a cooling 
valve a few weeks ago, demand now 
spanned both N95 varieties. 

Luckily, even if we haven’t been 
thinking this far ahead, shopkeep- 
ers in the city have been prepping 
for years. “Ever since the drought 
hit about six years ago, we've been 
habitually carrying a lot of masks 
in our backstock, just for such an 
event, says Albert Chow, owner of 
Great Wall Hardware. “We saw the 
writing on the wall.” 


Veronica Irwin is a contributing writer. 
© @vronirwin 
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The NIMBYS Have One Good Point 


nostly word salad. Bt 
BY BENJAMIN SCHNEIDER 


T APPEARS SAN Francisco’s 

elected leaders are turning 

over a new leaf with respect to 

welcoming affordable housing 
in all corners of the city. Naturally, 
residents of neighborhoods that 
have long kept such proposals out 
of their respective communities 
are finding creative new ways to 
push back. Thus the circle of NIM- 
BY-ism continues. 

Last week, the Board of Su- 
pervisors unanimously approved 
a loan for a 98-unit affordable 
housing development in the Sun- 
set District, all but ensuring the 
construction of the first 100 per- 
cent below-market-rate apartment 
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building in that neighborhood. 
While Supervisor Gordon Mar did 
attempt to briefly postpone a key 
step in certifying the project, he 
stood fast in the final vote, directly 
contradicting the will of some of 
his loudest, angriest constituents. 

The vote marks a major change 
from a similar scenario that un- 
folded in 2016, when then-Su- 
pervisor Norman Yee bowed to 
vociferous opposition after an af- 
fordable housing development was 
proposed in tony Forest Hill. 

In the half-decade since, new 
state laws and an impossible-to-ig- 
nore housing crisis have embold- 
ened city leaders to take contro- 
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versial votes in favor of affordable 
developments. However, despite 
mandates from Sacramento and 
the high visibility of our region’s 
unhoused population, grassroots 
opposition to said housing does 
not appear to have cooled. If any- 
thing, it has morphed into a more 
sophisticated litany of complaints 
—a laundry list of “we support 
affordable housing, but...” clauses 
— which seems certain to stalk the 
city’s ambitious housing goals be- 
yond this particular project. 

While the euphemistic language 
of Sunset NIMBYs failed to sway 
the board, opponents of the pro- 
posed development at 2550 Irving 
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St. did identify an issue that de- 
serves greater scrutiny: the sheer 
unaffordability of building it. If 
2550 Irving is to be a portent of 
a lot more affordable housing to 
come — as city officials and state 
regulations say it should — its 
$960,000 per-unit price tag does 
not bode well. At that rate, it’s very 
difficult to see how the city will 
come anywhere close to meeting 
its affordable housing goals. 


A GROTESQUE’ BUILDING 


Opponents of the development, 
located on Irving at the corner of 
26th Avenue, generally steered 
clear of some of the most unsavory 
themes and coded language that 
defined the discourse around the 
failed Forest Hill project. 

During that debate, neighbors 
invoked the spectre of “former- 
ly homeless people wandering 
around the neighborhood at- 
tacking our kids.” At a June 30 
community meeting where nearly 
200 people gathered to oppose the 
proposal at 2550 Irving, speakers 
were more strategic in their com- 
ments. 

First they raised the prospect 
of residual toxins: The property 
was once the site of a laundromat 
and a gas station; it is now home 
to a San Francisco Police Credit 
Union building. Some neighbors 
said the cleanup plan, which will 
need to be certified by the state 
Department of Toxic Substances 
Control, does not do enough to 
protect neighboring properties. It’s 
a serious concern, but not exactly 
a new one. In a crowded city like 
San Francisco, many new develop- 
ments are built on top of former 
gas stations, and there are well-es- 
tablished procedures for cleaning 
up these kinds of sites. (At the 
massive Hunters Point redevelop- 
ment, where there are questions 
about potential radioactive con- 
tamination, these concerns are of a 
different magnitude.) 

From there, things generally 
devolved. There were aesthetic 
complaints about the “big, gro- 
tesque, giant building,” which, at 
seven stories, would be the same 
height as a 1930s apartment 
building standing kitty-corner 
to the project. There were lots of 


comments about the fact that the 
building will include just 11 park- 
ing spaces — no matter that the N 
Judah and several major bus lines 
are within a short walk. There were 
invocations of a “right to light,” 
and the impact the building would 
have on neighbors’ future solar 
panels. There were thoughts about 
the wellbeing of residents of sucha 
large building; wishes for “density 
with dignity” and “no hotel-like 
corridors.” Some neighbors called 
for a four-story building instead, 
although it was clear that many 
hoped the project wouldn’t happen 
at all. 

Another theme of the meeting 
were pleas for more community 
engagement from the developer, 
the nonprofit Tenderloin Neigh- 
borhood Development Corporation 
(TNDC), and city officials. It be- 
came clear how productive those 
conversations would be as Mar’s 
brief, milquetoast comments were 
drowned out by chants of “Recall 
Mar!” 

There's something deeper going 
on here than neighbors “saying the 
racist parts out loud over afford- 
able housing developments,’ as a 
recent Chronicle editorial blared. 
While there were racist and clas- 
sist overtones in a few comments, 
it seemed the biggest issue for 
most opponents is development 
itself, and all that comes with it. In 
neighborhoods like the Sunset that 
have remained visually unchanged 
for decades, people simply don’t 
want to see a familiar landscape 
and way of life evolve. They don’t 
want to endure construction. 

They don’t want to have to look at 
a large new building. They don’t 
want to deal with increased compe- 
tition for parking. And they espe- 
cially don’t want to set a precedent 
that new buildings are welcome in 
their neighborhood. 

As city leaders begin to acknowl- 
edge the massive housing produc- 
tion goals handed down from the 
state, and act on the environmen- 
tal code update they just passed, 
which includes a pledge to build 
5,000 homes per year in the city, 
the kinds of sentiments expressed 
at the Sunset community meeting 
are going to continue to bea 
problem. But they’re not the ” 6 
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“The only thing affordable 
about affordable housing is 
the rent. The costs of building 
it are just about exactly the 
same as market rate housing” 
-TODD DAVID, S.F. HOUSING ACTION COALITION 
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only thing standing be- 
tween the status quo and 
building a lot more housing. 


NOT CHEAP 


In a presentation on the financ- 
ing of 2550 Irving at the June 30 
meeting, Joan Klau summed up 
her comments thusly: “The costs 
are ridiculous.” 

On its face, it’s difficult to argue 
with that statement. At approxi- 
mately $94 million, the develop- 
ment will cost $959,000 per unit, 
or $874 per square foot, according 
to aloan term sheet from the 
Mayor’s Office of Housing and 
Community Development. If these 
units were being offered on the 
private market, they would not be 
“affordable” to many San Francis- 
cans. 

Katie Lamont, a spokesperson 
for TNDC, said the eye-popping 
costs for this particular building 
can be attributed to the fact that 
the land will need to be purchased 
from a third party, which is not the 
case for all of the city’s affordable 
developments. The budget also 
includes additional funds for envi- 
ronmental remediation. 

In fact, a review of publicly avail- 
able information on the total de- 
velopment costs of several afford- 
able projects planned or recently 
completed in the city reveal the 
price tag for 2550 Irving is fairly 
standard. Another pioneering af- 
fordable housing development on 
the city’s west side, this one in the 
Richmond District at 4200 Geary 
Blvd., is projected to cost $922,000 
per unit and $1,087 per square 
foot. Other recent affordable hous- 
ing developments range widely in 
total development cost, depend- 
ing on local conditions and the 
building design. For example, 88 
Broadway near the Embarcadero 
cost $1.124 million per unit, and 
$1,037 per square foot. The senior 
housing at 1296 Shotwell St. in the 
Mission was essentially half as ex- 
pensive per unit, at $585,000, but 
still a pricey $800 per square foot. 
One under-construction affordable 
development on Treasure Island 
will cost $890,000 per unit, but 
just $637 per square foot. 

Generally speaking, building af- 
fordable housing in San Francisco 
is expensive because building in 
San Francisco is expensive. “The 
only thing affordable about af- 
fordable housing is the rent,” says 
Todd David, executive director of 
the San Francisco Housing Action 
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Coalition (SFHAC). “The costs of 
building it are just about exactly 
the same as market-rate housing.” 

In 2017, the SFHAC took a 
sample of approximately 30 mar- 
ket-rate housing developments in 
San Francisco and found an aver- 
age per-unit cost of $765,000, and 
development costs have certainly 
increased since then, David says. A 
survey of affordable and mixed-in- 
come developments receiving state 
tax incentives between 2009 and 
2019 from the Terner Center of 
Housing Innovation found that 
projects in San Francisco cost an 
average $1,100 per square foot. 
Several market-rate developers 
contacted for this story declined to 
provide information on per unit or 
per square foot costs of their proj- 
ects in San Francisco. 

Market-rate projects in San 
Francisco face higher costs in the 
form of fees for affordable housing 
and other community benefits, 
as well as longer, more uncertain 
permitting times. Thanks to SB 
35, affordable projects in the city 
can now move quickly through the 
planning process without getting 
bogged down in endless hearings 
and lawsuits. However, putting to- 
gether financing can still be a ma- 
jor source of delay and increased 
costs. Affordable developments 
must draw from a confusing mish- 
mash of federal, state, and local 
sources, each with their own time- 
lines and requirements. 

“You've got to raise your hand 
and jump up and say, ‘Pick me, 
pick me, to state and federal 
funding agencies and have your 
voice heard over hundreds of other 
projects,” says Jefrey Henderson, 
vice president of the real estate 
company CBRE. 

That means affordable housing 
developments are typically held 
to the highest possible labor and 
environmental standards, and 
often include community spaces 
like computer labs and low-cost 
nonprofit office space. They're usu- 
ally built to last, too, so as to avoid 
future maintenance costs that 
would be hard to cover with a cash 
flow of deeply subsidized rents. 
“Localities like San Francisco have 
increasingly turned to affordable 
housing to meet an ever expanding 
set of policy goals, including en- 
vironmental sustainability, living 
wages and local jobs, [and] com- 
munity amenities such as childcare 
centers and health care clinics,” the 
Terner Center report relays, before 
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noting, “these worthy policy objec- 
tives” have become “a mechanism 
by which costs escalate.” 


MORE FOR LESS? 


If San Francisco can afford these 
costs for developments like 2550 
Irving — and it can, thanks to sev- 
eral local tax and bond measures, 
and an increasingly generous state 
government — then what’s the 
problem? 

For one thing, scale. San Fran- 
cisco is going to quite literally 
need hundreds of 2250 Irvings to 
meet its state-mandated afford- 
able housing goals. The Regional 
Housing Needs Allocation (RHNA) 
process that guides zoning and 
development in California’s cities 
recently was beefed up to account 
for pent-up demand. San Francisco 
needs to plan for nearly 33,000 
homes for extremely low- and 
low-income people between 2023 
and 2031. If all of those homes are 
as expensive to build as the ones at 
2250 Irving, the total cost would 
come to about $31.5 billion. And 
that’s not including an additional 
13,000 “moderate income” homes 
that, in San Francisco at least, are 
often provided in subsidized af- 
fordable housing developments. 

The numbers are, for lack of a 
better term, ridiculous. 

There are some things that can 
be done to bring down affordable 
housing development costs at the 
margins within the current sys- 
fem 

One would be to simplify Cali- 
fornia’s affordable housing finance 
ecosystem, making it faster and 
easier to navigate, which is some- 
thing Governor Gavin Newsom 
has said he wants to do. That could 
increase innovation and compe- 
tition in this space: Only three 
developers have been responsible 


for 71 percent of San Francisco's 
affordable housing developments 
approved between 2015 and 2019, 
a number that has been on the de- 
cline over time, the San Francisco 
Business Times recently reported. 

Easing up on environmental and 
labor standards, while not exactly 
a winning political message in San 
Francisco, could help bring down 
costs, too. Many San Francisco 
affordable housing developments 
are subject to local hire and small 
business requirements that could 
be reformed. The SFHAC’s David 
says there’s long been talk of a 
negotiated residential wage with 
labor — separate from prevailing 
wages for more lucrative commer- 
cial projects — that could make it 
cheaper to build housing, but so 
far those conversations have gone 
nowhere. (Henderson half-jokingly 
says the city should build a new 
neighborhood just for construc- 
tion workers, who are currently in 
very short supply.) San Francisco's 
requirements for stormwater 
management and water recycling 
systems, as well as advanced air fil- 
ters and strict solar and living roof 
mandates might be getting in the 
way of building a lot of housing, 
fast, according to another Terner 
Center report. 

Perhaps the above reforms could 
improve development costs by a 
few percentage points here and 
there, but to really achieve the 
scale of the need, San Francisco 
might need to totally rethink its 
approach to building housing. One 
promising avenue is technological. 
Modular housing construction, 
where apartments are built in 
a factory and stacked together 
on site, could make housing 25 
percent cheaper and 30 percent 
faster to build, according to some 
estimates. However, construction 


unions tend to be against this in- 
novation. 

Regulatory reforms hold some 
promise, too. Up-zoning to allow 
for high density housing in more 
parts of the city would create a 
larger pool of lots for affordable 
housing developers to work with. 
It could also allow the private 
market to provide more middle-in- 
come housing like fourplexes in ex- 
clusively single family areas. Ditch- 
ing minimum housing standards 
that essentially ban new SROs and 
group housing outside of a few 
select downtown neighborhoods 
could provide more last-resort 
housing to those who might other- 
wise be homeless. 

Then there are two radically sim- 
ple, and, at first glance, contradic- 
tory, solutions for the government 
to increase the amount of afford- 
able housing. ‘The first is to build 
off the success of Project Homekey 
by purchasing existing apartments 
and hotels for very low-income 
people — something the state 
already is pursuing through its 
$12 billion homelessness package. 
Another emerging program called 
Catalyst works similarly, purchas- 
ing new market-rate apartments 
and keeping rents affordable for 
the middle class. These programs 
add to the affordable housing stock 
at a much cheaper per-unit rate 
than ground-up construction. 

Meanwhile, an increasingly 
popular concept known as social 
housing would see the government 
become a developer, building 
housing for all income levels where 
the rents of the wealthiest would 
subsidize those of the poorest in a 
self-perpetuating cycle. Support- 
ers like Supervisor Dean Preston 
and Assemblymember Alex Lee of 
Milpitas hope that something like 
a California Housing Corporation 
would unlock a lot of efficiencies 
by keeping work in-house, rather 
than relying on nonprofits or pri- 
vate companies. 

No matter how San Francisco 
approaches the sky-high cost of 
building housing, and creating 
enough of it to meet the need, 
one thing’s for certain: Neighbors 
are going to have to get over their 
fear of development. Opponents 
of 2550 Irving can rest assured 
that there’s going to be a lot more 
where that came from. 


Benjamin Schneider is a staff writer. 
© @urbenschneider 
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SF Pride willhost its third golf tournament this fall. 


BY VERONICA IRWIN 


VIBRANT LESBIAN golf com- 
munity has existed just out of 
the mainstream spotlight for 
decades. Over 40 years ago, 

in 1979, Ladies Professional Golf 
Association co-founder, player, 
and out lesbian Betty Hicks wrote 
an article about queer women in 
the sport for pioneering LGBTQ+ 
publication Christopher Street. 
Nearly two decades later, in 1998, 
LPGA Hall of Famer Patty Shee- 
han came out of the closet in Golf 
World Magazine, describing the 
experience of adopting a baby with 
her partner Rebecca Gaston. By 
2001, The Observer labeled the 
Dinah Shore Classic, a major LPGA 
tournament now named the ANA 
Inspiration, a “lesbian bacchanal 
where any self-respecting U.S. dyke 
goes to get a tan, get a girlfriend, 
and get laid. Oh, and maybe watch 
some golf.” 

However, the more familiar ste- 
reotype of the older, straight con- 
servative male golfer isn’t too far 
from reality, at least on a national 





scale. A 2016 Sports Illustrated poll 
found professional players hada 
strong dislike for Hillary Clinton — 
56 percent said they wouldn't vote 
for her even if she cut their taxes in 
half — but found no such feelings 
for her golf-loving, fash-curious 
opponent. According to the 2019 
National Golf Foundation Industry 
Report, 75 percent of players are 
over 35, only 23 percent are female, 
and 82 percent are white. 

It wasn’t until more recently, 
however, that other sexuality and 
gender expressions were visible 
in the sport. For example, it took 
until 2018 for Tadd Fujikawa to 
become the first out professional 
male golfer. And it wasn’t until 
this year that the first transgender 
person, Hailey Davidson, won a 
professional tournament in the 
United States. 

But in San Francisco, the rain- 
bow flag belongs on the course as 
much as the pin. That’s why the 
city is home to the first LGBTQ+ 
sporting event endorsed by the 
PGA, the San Francisco Pride Golf 
Tournament. The fundraising 
event began in 2019, and last year, 
even with strict coronavirus safety 
guidelines, hosted 150 players and 
raised nearly $35,000 for SF Pride. 
This year, the event is Oct. 8-9, and 
features an expanded playing field 
with two teams per hole. However, 
in addition to raising funds for an 
important cause, the event also 





is boundary-breaking in and of 
itself, paving the way for out-of- 
the-closet golfers to celebrate their 


0}0Uq Asajino> 


identities in a notoriously exclu- 
sive sport. 

“Since we founded the event in 
2019, the SF Pride Golf Tourna- 
ment has made remarkable strides 
for the LGBTQ+ community in 
a space that had largely been 
unavailable to us,” says Nguyen 
Pham, board secretary of SF Pride 
and a member of the tournament’s 
Core Planning Team, in a press 
release. “As a golf outsider, I’ve 
felt truly welcomed into this space 
each year, and I’m thrilled for our 
historic event to continue building 
inclusion in the sports world.” 

On Oct. 8, a Pride Golf Award 
Reception will be hosted at Beaux, 
a gay craft cocktail lounge and 
nightclub in the Castro, while the 
tournament takes place all day 
Oct. 9. Entry fees are $400 for the 
reception and tournament, $350 
for just the tournament, and $75 
for just the reception. Guests can 
register online at the San Francis- 
co Pride website. 


YOU MAY BE ENTITLED TO 


SIGNIFICANT 


The tournament is held at TPC 
Harding Park, the site of last 
years PGA Championship, where 
2019 Cal grad Collin Morikawa 
took home the title after closing a 
three-hour nailbiter with a clean 
eagle shot. The course is marked 
by whoville-esq top-heavy Mon- 
terey Cypress trees, which frame 
the holes in a picturesque manner 
without obscuring shots that go 
astray. Small greens make keeping 
a low score difficult, with the trick- 
iest holes closing out the round. 

It was named after golfer and U.S. 
President Warren G. Harding. 

“This tournament is a major 
fundraiser for SF Pride, and previ- 
ous years have been nothing short 
of magical,” says Suzanne Ford, vice 
president of SF Pride’s Board of Di- 
rectors and an avid golfer. “No one 
ever leaves TPC Harding Park with- 
out having a wonderful experience.” 


Veronica Irwin is a contributing writer. 
© @vronirwin 
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Michelle Zauner’s Wide Open World 
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The singer and songwriter behind Japanese Breakfast and ‘Crying in H Mart’ contributes to 


the forthcoming video game, ‘Sable.’ 


ESPITE NOT BEING able to 

tour for the past year and 

change, Michelle Zauner 

hasn't just been spinning her 
wheels stuck inside, not by a long 
shot. 

Her New Yorker essay-turned full 
length memoir, Crying in H Mart, 
broke into the New York Times Best 
Seller list earlier this year. 

And musically inclined video 
game fans were treated to a sur- 
prise at this last month’s Summer 
Game Fest when Zauner popped 
up alongside the release announce- 
ment of Shedworks’ open-world 
adventure game Sable to perform 
“Glider,” a key track for the game’s 
trailer. She’s been busy. 

The Sable connection started 
with Shedworks programmer Dan- 
iel Fineberg approaching Zauner 
as a fan of her indie rock outfit 
Japanese Breakfast. As of this 
writing, she’s clocked 100 hours 
in pre-release builds of the game 


and composed two hours of music 
for Sable’s soundtrack. Zauner’s 
all about flexing different creative 
muscles. 

“When I’m writing stuff for Jap- 
anese Breakfast I’m so focused on 
maintaining someone's attention, 
you know,” she says. “You're trying 
to write a hook constantly. It’s an 
open-world game, so you actually 
wanna avoid that on a lot of these 
ambient tracks because you don't 
want it to get annoying. And it 
has to bea sort of sprawling, long 
composition that’s really different 
from the work I usually do that’s 
rooted in following and supporting 
a vocal melody.” 

The difference is evident in the 
handful of vocal tracks that have 
trickled out so far too. Whereas 
much of her output at Japanese 
Breakfast has been characterized 
by personal stories punctuated 
with detailed vulnerability, the lyr- 
ics in the Sable tracks still connect 
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with depth and meaning without 
a clear through line to Zauner’s 
own life. 

In the process of researching for 
her work on the game, Zauner re- 
turned to the beloved soundtracks 
of legendary 90’s RPGs Final Fan- 
tasy IX, Chrono Cross and modern 
classic The Legend of Zelda: Breath 
of the Wild. All three deploy certain 
songs and leitmotifs across their 
soundtrack in varied forms to re- 
flect the player’s story progress. 

“So a lot of these songs I was 
writing would end up being the 
day version or the night version,” 
Zauner describes. “And it was fun 
seeing how you can play with the 
same theme that’s in the same 
key and maybe the same progres- 
sion but you slow it down by 20 
bpm, or you make it sparser by 
taking out certain stems, or add 
other ones to make it feel like the 
same area but a little bit differ- 
ent, a little sleepier.” 


Jubilee, her third studio album 
as Japanese Breakfast, makes it 
clear Zauner’s just been in the 
mood to push herself. 

Her past two albums have 
boasted the emotional bandwidth 
to sway from twinkling highs to 
dismal lows, and Jubilee contin- 
ues this trajectory with a sharper 
focus on leaving space for the 
instruments. 

“T think I was also just much 
more confident than I’ve ever been 
in what I was going for with this 
record, and there’s just a natural 
kind of clarity that comes from 
that.” 

When Jubilee gets bright, it’s 
brighter than her previous work 
dared to venture. Songs like “Ko- 
komo, IN” find space for a beauti- 
fully arranged violin sequence that 
would sound out of place in one 
of her previous albums, but feels 
indispensable here. 

“Savage Good Boy” continues 
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Zauner’s tradition of writing from 
the perspective of a toxic male pro- 
tagonist dating all the way back to 
“Lindsey,” an early song from her 
previous band Little Big League. 

Crime drama fans might even 
recognize good old Chrissy Molti- 
santi as the titular character. 

The Sopranos star Michael Im- 
perioli shows up in the video asa 
Jeff Bezos/Elon Musk-like billion- 
aire archetype saving a beautiful 
young woman from an implied 
apocalyptic world with a giant 
bunker, a sizable bed and larders 
of preserved food. 

“It’s a different role, it’s sort of a 
sugar daddy kind of role,” she says 
of the casting. “But he’s like the 
ultimate anti-hero in The Sopra- 
nos, like he has so many problems 
and so many flaws, but he’s also 
so pure and wholesome in a way, 
and you're always kind of rooting 
for him no matter how much he 
fucks up. Not that I’m rooting for 
any billionaires or want to defend 
them in any way but I would like to 
understand them, and how people 
get there. How they can hoard 
wealth at such a high level. I’m in- 
terested in how that happens.” 

The song proves to be a 
star-studded affair front to back 
with indie-rock darling Alex G 
dropping in to contribute some 
soulfully plucked piano and syn- 
thesizers that feel like characters 
of the concept track in their own 
right. 

The song feels less like a piece 
of science fiction as the aforemen- 
tioned billionaires wage their own 
personal space-race. But whoever 
“wins,” it’s a victory for all of us to 
have a poet like Zauner to make 
sense of it all. 


Yousif Kassab is a contributing writer. 
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Office Satety ina Post-Vaccine World 


Reducing the risk of COVID-19 when returning to work. BY CHRISTOPHER B. DOLAN & MARI BANDOMA CALLADO 


in August. I am fully vaccinated against COVID-19 but Iam worried about safely returning to work 


M Y EMPLOYER INFORMED us that we will be returning to the office three times a week beginning 


because I believe some of my co-workers are not vaccinated. What measures are required for employ- 
ers to re-open safely and reduce the risk of COVID-19 infections at work? Now that California lifted the 
mask mandate, can employers require masks indoors? Are we still required to maintain physical distance? 
Can employers require employees to get a COVID-19 vaccine? Is there anything I can do if my employer 
does not appear to be doing what they are supposed to do to protect workers from getting COVID-19? 


eral important questions. Cal/ 

OSHA and other state agen- 
cies have developed guidance on 
the steps employers should take 
to reduce the risk of COVID-19 


T HANK YOU FOR asking sev- 


CAL/OSHA GUIDLINES 


at work. Employees have a right 
to a safe and healthy workplace. 
Employers must establish, imple- 
ment and maintain an effective 
COVID-19 Prevention Program, 
provide effective training and 


Key amendments to the Cal/OSHA ETS on June 17 with regards to masks 
and physical distancing requirements include: 


Fully Vaccinated Employees 


Face Coverings 
Indoors 
(including in 
vehicles) 


Not required except for 

certain situations during out- 
breaks and in settings where 
CDPH requires all persons to 


Unvaccinated Employees 


Required. 


wear them. However, employ- 
ees are explicitly allowed to 
wear a face covering without 
fear of retaliation from em- 


ployers. 


Note that employers must 


document the vaccination status 
of fully vaccinated employees if 
they do not wear face coverings 


indoors. 





Face Coverings | Not required. Not required. 
Outdoors 


Physical Not required except where an 

Distancing employer determines there 
is a hazard and for certain 
employees during major 
outbreaks. 

Access to 


Respirators 


Testing 
Requirements 





Fully vaccinated employees 
do not need to be offered 
testing or excluded from work 
after close contact unless 
they have COVID-19 symp- 
toms. 


Not required except where 
an employer determines 
there is a hazard and for 
certain employees during 
major outbreaks. 


May request N95 respirators 
for voluntary use from their 
employers at no cost and 
without fear of retaliation 
from their employers. 


Employees who are not 
fully vaccinated and exhibit 
COVID-19 symptoms must 
be offered testing by their 
employer. 


— Geraldine W., San Leandro 


instruction to employees on how 
COVID-19 is spread, infection pre- 
vention techniques, and informa- 
tion regarding COVID-19-related 
benefits that affected employees 
may be entitled to under the law, 
and exclude employees who have 
COVID-19 symptoms and/or not 
fully vaccinated. 

Unless they are 
covered by the 
Cal/OSHA Aerosol 
Transmittable 
Diseases stan- 
dard, employers 
must comply with the COVID-19 
Prevention Emergency Tempo- 
rary Standards (ETS) which were 
revised on June 17. These revised 
standards set forth requirements 
for employers relating to training, 
testing, face coverings, exclusion 
of employees with COVID-19 and 
those who had close contact with 
them, and more. 

Note that there are Cal/OSHA 
industry-specific mandates and 
local orders that may have different 
requirements. Also, employers can 
have policies that are stricter than 
those required by the Cal/OSHA, 
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but accommodation must be made 
for those: 


- Who cannot wear face cover- 
ings due to a medical or mental 
health condition or disability; 


¢Who are hearing-impaired or 
communicating with a hear- 
ing-impaired person; and 


- When an employee performs 
specific tasks which cannot be 
performed with a face covering. 


For vaccinations, under the 
California Fair and Employment 
Housing Act, employers may 
require employees to receive an 
FDA-approved vaccination against 
COVID-19 in- 
fection so long 
as employers do 
not discriminate 
against or ha- 
rass employees 
on the basis of a 
protected characteristic, provide 
reasonable accommodations relat- 
ed to disability or sincerely-held 
religious beliefs or practices, and 
do not retaliate against anyone 
for engaging in protected activity 
(such as requesting a reasonable 
accommodation). 

Employers have a duty to 
maintain a safe workplace. If you 
believe that your employer is not 
doing what they are supposed to 
do to protect workers from getting 
COVID-19, you may communicate 
with your employer using the 
pre-designated channels of com- 
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munication that they are required 
to have in place for employees with 
regards to matters of workplace 
safety and health. You may also file 
a confidential complaint with the 
nearest Cal/OSHA district office. 
Whether you choose to raise your 
concerns directly to your employer 
or by filing a complaint with Cal/ 
OSHA, the law prohibits your 
employer from discriminating or 
retaliating against you for com- 
plaining about safety or health 
concerns in the workplace. 


Christopher B. Dolan 
is the owner of the 
Dolan Law Firm. Mari 
Bandoma Callado is 

a Senior Associate 
Attorney based in our 
Oakland CA office. 

© help@ 
dolanlawfirm.com. 
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Who'll Fix Your 
Electric Car? 
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As the industry matures, questions about the secondary 
market for parts and repair remain unclear. 


BY GRACE HASE 


T WAS THE 1960s in Southern 

California —- the epicenter of 

car culture in America —-—- when 

a 13-year-old Pat Cadam start- 

ed tinkering under the hood. 

Two decades later, what 

once had been a hobby became 
a career path when Cadam opened 
up a small-scale car repair business. 
It was around the same time that 
computers started becoming more 
widely used in cars in the electronic 
control module, which monitors the 
sensors in a car to ensure it’s running 
efficiently. 

Cadam called it a “watershed mo- 
ment,’ mechanics either realized 
that learning how to work on com- 
puterized systems was essential to 
staying in the industry, or they were 
relegated to the status of “backyard 
mechanic” by continuing to view cars 
as mechanical devices. 

By the late ‘90s, the industry be- 
gan talking about the modern hybrid 


vehicle -— a marriage between an 
electric motor and gas-powered en- 
gine —- following the passage of the 
1990 Clean Act Amendments and 
1992 Energy Policy Act, which enact- 
ed tighter emissions restrictions and 
aimed to decrease the United States’ 
dependence on oil. And in 1997, Toy- 
ota began mass producing the first 
hybrid car: the Prius. 

As more hybrids came on the mar- 
ket, Cadam wanted to learn every- 
thing he possibly could about them. 
With manufacturers remaining tight- 
lipped about new technology, Cadam 
sought out other experts in the auto 
industry, bringing them into his ga- 
rage to hold classes for technicians in 
the area. 

But by the mid-aughts, hybrids 
were no longer considered the car of 
the future. With millions of dollars 
flowing from Sand Hill Road venture 
capital firms, Tesla rolled silently and 
efficiently onto the scene in 2006 
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with the promise of producing the 
first modern electric car. 

The Tesla Roadster came with a 
$110,000 price tag, placing it out of 
reach for most of the driving public. 
It was around this time that Cadam 
started focusing his energy on what 
he thought was the next logical step 
for cars: plug-in hybrids. 

“Toyota said they were going to 
leapfrog from hybrids right into elec- 
tric cars, and I thought, ‘Nope. That’s 
too big a technology jump,” Cadam 
says. Behaviorally, people are going 
to feel nervous about it. The plug-in 
hybrid makes perfect sense for so 
many styles of driving and also for 
people to get used to the technology 
and to move forward and have it be 
acceptable.” 

It was mechanical engineers like 
University of California, Davis, Pro- 
fessor Andrew A. Frank and other 
gear heads who led the way and 
designed the first plug-in hybrid and 


conversion kits for hybrid owners to 
upgrade their cars to plug-ins. Cadam 
was one of many who was instru- 
mental in making hybrid conversion 
kits more widespread, selling 6,000 
to 7,000 kits until Toyota decided to 
mass-produce its first plug-in Prius 
in 2012. 

Since then, the number of electric 
cars sold in the United States each 
year has only continued to grow, with 
an estimated 761,000 hybrids, plug- 
in hybrids, and electric vehicles sold 
in 2020 —- an all-time high for the 
fifth consecutive year, according to 
the U.S. Department of Energy. Sales 
in 2021 already are outpacing the 
year prior, with nearly 300,000 vehi- 
cles sold in the first quarter alone. 

But underneath the hood of a 
gas-powered car differs from what's 
underneath the hood of an electric 
vehicle. While electric cars have few- 
er moving pieces and don’t require 
standard maintenance like oil chang- 
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Pat Cadam. es or smog checks, fixing certain 
parts on an EV requires specialized 
training. 

As the industry continues to 
evolve, at his 26th Street auto 
shop —- aptly named Pat’s Garage 
—— Cadam and his technicians have 
stayed abreast with technology. 
It’s been a natural progression for 
those who keep up to date, he says. 
But “if you're coming into it cold 
without any information, then it’s 
a big learning curve.” 

Despite San Francisco having 
one of the largest concentra- 
tions of electric vehicles in the 
country, some of the city’s auto 
shops remain focused on fixing 
gas-powered cars. While some say 
those who haven't kept up with 
technology could get swallowed up 
as more drivers buy electric vehi- 
cles, others point out these types 
of cars still have routine fixes on 
universal car parts such as brakes, 
suspension, and tires. 


GREEN MACHINE 


In 2007, as hybrid cars continued 
to grow in popularity, Carolyn 
Coquillette rushed to open her 
eco-friendly auto shop, Luscious 
Garage, in SoMa. She says she was 
terrified someone was going to 
“beat [her] to the punch” in setting 
up a hybrid repair business that 
was just as green as the cars it 
fixed. 

“That was 14 years ago, and 
no one’s done shit,” she remarks. 
“Tm pretty disappointed by the 
industry. I don’t know that anyone 
has really thought about meeting 
people in the middle on an envi- 
ronmental basis.” 

Five years after it opened, Lus- 
cious Garage became the world’s 
first Certified B Corporation 
auto shop by focusing on paying 
employees living wages, using 
renewable energy, and conserving 
water by harvesting rainwater in a 
3,000-gallon tank. 

Coquillette has been working on 
cars for nearly two decades now 
after taking night classes to learn 
how to fix a problem she’d had 
with her car. She says one of the 
main differences between repair- 
ing a gas-powered car compared to 
a hybrid or electric vehicle is the 
battery, higher voltage, and the 
electric motor. 

“It’s interesting because there 


397] O1es9 


SFWEEKLY.COM @ THURSDAY, JULY 29, 2021 @° ITI 





COVER STORY \ MOTOR TRENDS 


are just different failure patterns,” 
Coquillette says. “A lot of fixing 
cars is knowing what the signa- 
tures are for certain types of be- 
haviors like any troubleshooting, 
so you just have to learn different 
ways that electrics break versus 
internal combustions.” 

Hybrids, she adds, are often 
even more complex under the 
hood because they’re “double the 
trouble” with both an electric mo- 
tor and an internal combustion 
engine seen in standard gas-pow- 
ered cars. 

But mechanics have had to 
adapt to changing cars for decades 
now, whether it was the anti-lock 
brakes of the 1980s or the backup 
camera of the early 2000s. The 
pace of innovation is now just 
getting faster, with companies like 
Waymo looking at self-driving cars 
as the way of the future. 

“There are the early adopters, 
there are the pragmatists, there 
are the laggers, everybody’s in 
their own camp, Coquillette says. 
“It doesn’t mean the folks that are 
later to the party are necessarily 
doomed —- it just means that 
they’re not necessarily in as good 
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a strategic position in terms of 
leading the market. Either you're 
launching at it, and you want to 
find new customers, and you want 
to be more proactive or, you want 
to be a little more conservative in 
your response, and you wait and 
see.” 

But even for those in the lolly- 
gagger category, Coquillette notes 
there will be plenty of cars with in- 
ternal combustion engines on the 
market for years to come. 

That leaves plenty of business 
for people like Walee Gon, who 
has owned Faxon Garage for 12 
years. While his mechanics work 
on certain parts of hybrids and 
electric cars, like brakes and tires, 
he hasn't seen the demand in his 
pocket of the city. Plus, Gon adds, 
electric vehicles need much less 
maintenance. 

“Right now, our business model 
is keeping us busy enough that we 
don’t need to address that to still 
do well in this industry,” he says. 
“In due time, if things change, sud- 
denly maybe two years later, 50 or 
70 percent of all vehicles are elec- 
tric or hybrid combination, maybe 
that’s when we need our guys to 
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included 


In the automotive industry, 
Tesla has managed to 
monopolize its corner of the 
market by controlling 
everything from sales to in- 


house repairs of vehicles. 
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brush up on it and really deal with 
that technology.” 

Realistically, he estimates it 
will be another three to five years 
before he begins to see enough 
demand to get his mechanics up to 
speed and trained on working on 
hybrids and electric vehicles. 


RIGHT TO REPAIR 


As car manufacturers include more 
proprietary technology in vehicles 
and shield it away from the public, 


fixing parts of modern and electric 
cars has become more difficult for 
independent repair shops. 

Earlier this month, President 
Joe Biden issued an executive 
order asking the Federal Trade 
Commission to consider new regu- 
lations on “unfair anticompetitive 
restrictions on third-party repair 
or self-repair of items.” A week 
later, the commission voted unan- 
imously to enforce right-to-repair 
rules, allowing consumers more 


control in repairing a range of 
products. 

The battle over right to repair 
has most notably been brewing in 
the tech industry, with companies 
like Apple imposing restrictions on 
who can fix its iPhones, iPads and 
computers. But the right to repair 
has also been central for auto me- 
chanics as well, with a number of 
groups such as the CAR Coalition 
and Auto Care Association praising 
Biden’s announcement. 

Cadam has been a long-time 
supporter of the right to repair 
and argues that when a person 
buys a car, it’s their car -- meaning 
they should be able to take it to get 
it fixed where they want. 

In the automotive industry, Tes- 
la has managed to monopolize its 
corner of the market by controlling 
everything from sales to repairs, 
which are done by in-house Tesla 
technicians or approved body 
shops. The strategy has led to 
nightmarish wait times for Tesla 
drivers even looking at the most 
minute repairs. 

“They’re trying to maximize 
their profit by selling new cars, not 
fixing the old cars,” Cadam says. 
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“There’s sort of a catch up problem 
that Tesla has, whereas, if you buy 
something like a Chevy Volt or a 
Nissan Leaf, you can get parts for 
those and the repair process is 
very simple.” 

With Biden’s order, and the 
FTC’s latest decisions, Cadam pre- 
dicts Tesla won't be able to protect 
its stronghold for much longer. 


ELECTRIC BLUE COLLAR 


With the rise of hybrids and 
electric vehicles, trade programs 
have adjusted their curriculum 
to account for the technological 
advances and demand for high- 
skilled technicians. 

City College of San Francisco 
was an early adopter in integrating 
hybrids and electric vehicles into 
its automotive technical program, 
according to Nick Rothman, de- 
partment chair of the automotive, 
construction, and building mainte- 
nance department. In the last five 
years, he’s seen an increase in stu- 
dents interested in specializing in 
electric vehicle and hybrid repair. 

Rothman, who has been at 
the college for a decade and has 
worked on cars longer than that, 
says a lot of the training and tech- 
niques used in troubleshooting 
and repairing an electric vehicle 
also apply to the modern American 
car. Hybrid and electric cars, he 
says, have also had huge impacts 
on the progression of training pro- 
grams like the one at City College. 

“The amount of computer com- 
munication in a normal modern 
vehicle is pretty amazing,” Roth- 
man says. “It’s not just specific to 
electric cars. You look at a 2021 
car, it’s a very complicated ma- 
chine. I think hybrid and EV mate- 
rials were sort of a vehicle to bring 
training programs into the modern 
era of heavily computerized auto- 
motive systems with things such 
as self-learning software and mul- 
tiple high-speed data networks.” 

The seasoned instructor points 
to the Subaru Outback as a prime 
example. Newer models of one of 
the brand’s top-selling cars include 
technology that will apply the 
brakes if it senses the car is going 
to collide with an object. Rothman 
says many drivers, and even some 
in the industry, considered the 
technology unique to hybrids and 
electric vehicles. That, he adds, led 
many to think of “standard vehi- 
cles as mechanical devices where 
you listened to how it sounds and 
that will give you a clue about what 





Pat Cadam of Pat’s Garage has worked hard to keep up with automotive technology in his career. 


could be wrong.” 

The evolution of automotive 
classes to include electric vehicles 
isn’t just happening at the college 
or trade school level, though. One 
San Francisco high school has 
taken steps to teach the basics of 
electric vehicles. 

As high schools become more 
focused on college prep, auto shop 
programs have been cut from 
course catalogs over the past few 
decades. But eight years ago, the 
automotive technology program 
made a comeback at George Wash- 
ington High School. The program 
is one of the last of its kind in the 
city and quite possibly the most 
hands-on shop class in the greater 
Bay Area, according to instructor 
Andre Higginbotham. 

He says Washington High’s 


program is a pathway for students 
to pursue the trade over multi- 
ple years. While the first year is 
predominantly focused on safety, 
vehicle design, and preventative 
maintenance, subsequent years 
focus on combustion engines, 
electrical systems, and electrical 
diagnoses. 

Higginbotham says the program 
is in the early stages of transition- 
ing into learning about hybrids 
and electric vehicles. However, 
physically getting their hands on 
the technology often is out of the 
school’s “financial grasp” -- espe- 
cially given they serve upwards of 
100 students a day. It also creates 
new liabilities for the school. 

There are always liabilities in 
high school shop class as students 
crawl under two-ton vehicles, Hig- 


ginbotham says. But because elec- 
tric cars have a much higher volt- 
age, the liabilities are increased. 

“Your average car works off of 
a voltage system that is based 
around 12 volts,” Higginbotham 
says. Twelve volts is going to 
hurt you, but it’s not going to kill 
you unless you have some kind of 
precondition. When we're talking 
about voltages that are 300, 400, 
500 plus, those are the kind of 
voltages that can cause cardiac 
arrest. It can kill you, and it’s a 
whole new set of safety concerns 
and definitely the types of safety 
concerns that have to be taught 
in order to perform these tasks 
safely.” 

In the classroom, they focus on 


electric vehicle safety, and harness 


online simulation programs to 
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ensure students are prepared when 
they do get to work on hybrids or 
electric cars. 

For many aspiring auto workers, 
Higginbotham and Rothman agree 
that having the skills to repair 
hybrids and electric vehicles is a 
pathway to higher wages. 

“As it’s become more difficult 
to troubleshoot to repair modern 
vehicles, the field has become 
sort of more limited,’ Rothman 
sys. “There aren't really that many 
people who are ready to take a 
diagnostic technician position at a 
dealership or shop, so the employ- 
er has to sweeten the pot and offer 
a higher salary to get someone to 
make the huge commitment to 
learning all the material and get- 
ting the licenses.” 

For Higginbotham, the issue is 
two-fold. The trades have fought a 
stigma for many years, leading to 
a generation of kids who went to 
college who “weren't necessarily 
ready for it or weren't necessarily 
interested, but simply did it be- 
cause that’s kind of the cultural 
norm right now.” 

In addition to the issue of educa- 
tion, the trades also have fought a 
stigma that they’re not the type of 
jobs where a person can make a lot 
of money. Specialized training for 
hybrids and electric vehicles that 
can boost salaries higher addresses 
that, Higginbotham says. 

In his classroom, Higginbotham 
says the beauty of mechanics is 
that “it’s kind of like math in the 
sense that it’s all based off of prin- 
ciples” and crosses language barri- 
ers for students who are classified 
as English language learners. 

“When you're talking about 
wages that get over $70,000, what 
you re in essence talking about is 
access to better education for your 
kids, access to better housing, 
access to better neighborhoods, 
access to all of this stuff,” Higgin- 
botham says. “In the case of San 
Francisco, there’s definitely jobs 
that pay more than others, and 
a lot of that is a conversation of 
scarcity. When there's a lack of 
resources out there, you can charge 
more and or get paid more.” 


Grace Hase is a contributing writer. 
@grace_hase 
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Frozen dumplings and dimsum available. 
Cook at home, convenient, tasty. 


Open for Take-Out 
415-665-6617 


2048 Taraval St., San Francisco 
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Once & Future Empress 
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VERY TIME I buy bok choy 
at the market, | imagine it’s 





going to taste the way it does 

at a restaurant. Leaves as 
tender as wilted spinach, the stems 
retaining a pleasant crunch. But 
in reality, I routinely overcook it. 
At Empress, Chef Ho Chee Boon’s 
new restaurant in Chinatown, he 
makes a baby bok choy, stir-fried 
with garlic, with the same care and 
attention to detail that he gives 
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to shrimp dumplings, pork ribs, 
and a golden, crispy plate of quail. 
Although he doesn’t like to talk 
about them, his Michelin stars are 
shining brightly. 

The produce at Empress comes 
from a farm in Gilroy that his busi- 
ness partners invested in. Boon 
will choose certain seasonal vege- 
tables and the farmers there plant 
the crops he wants to work with. 
When | spoke with Boon, he kindly 


BY JEFFREY EDALATPOUR 


shared the technique that prevents 
his bok choy from withering. 
“Soaking the bok choy in water 
for five to 10 minutes allows the 
dirt and sediment to sink to the 
bottom of the pot,” he explains. 
But the water needs to be boiled 
before you drop the bok choy in. 
“You can put oil and salt in the wa- 
ter and basically blanche it.” After 
that, you can saute it with garlic or 
onions until it’s 80 percent cooked. 
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“Then you can take it off the stove 
and the bok choy will finish cook- 
ing with the residual heat,” he 
says. 

Eating at Empress is a cinematic 
experience. You walk through the 
gates of Chinatown to arrive at 
a glass front door. A lone sentry 
stands behind his hallway podium. 
He checks to see if your name is 
on the list. Once you're confirmed, 
he opens the elevator door, press- 
es the button and turns his head 
away as you ascend upward. Be- 
fore you can cross into the dining 
room, lit up artfully like a theater 
stage, the host and hostess greet 
you with a friendly, yet restrained, 
enthusiasm. There’s a bar directly 
behind them stocked with tall mir- 
rored shelves of alcohol that seem 
to multiply as you walk by. 

There’s a restaurant scene in 
Alfred Hitchcock's Vertigo (1958), 
set in San Francisco, in which 
Jimmy Stewart swoons over his 
first glimpse of Kim Novak. Inside, 
the wallpaper is a rich red brocade 
that’s as intricately patterned as 
the human heart. The decor is an 
extension of Novak’s allure. The 
atmosphere inflames Stewart, 
making him more susceptible to 
falling in love at first sight. It’s 
part of an illusion that separates 
him from the stained pavement 
outside. With panoramic views 
facing north, and east toward Coit 
Tower, Empress also fulfills the 
fantasy of stepping into anoth- 
er, more refined world — one in 
which practicality and reason no 
longer matter. 

Empress gently alters time and 
reality. Characters in certain Wong 
Kar-wai films would feel at ease 
slipping in and out of the tur- 
quoise, leather booths and chairs. 
The era conjured up fills your chest 
with a dubious sense of pride. 
You've gained admittance to an ex- 
clusive club, if only for an evening. 
The king and queen of Atlantis 
could enjoy a banquet there, where 
they'd nibble on a variety of their 
own loyal subjects — whether 
finned or crustaceous. 

Prices weren't listed on the 
menu we received, which suggest- 
ed that old maxim: “If you have to 
ask, you can't afford it.” The only 
misstep in the creation of this 
celestial place is the music. In this 
transportive space, I expected to 
hear great jazz albums and sul- 
try singers. Instead, the steady, 
thumping beat of some artificial 
soundtrack kept thundering across 
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Baked sea bass in sake honey, soya and egg white. 


EMPRESS BY BOON 
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the room in booming waves. It 
prohibited intimate conversations. 
On weekends, I would expect an 
amplified sound for bar patrons 
and to distract people while 

they’re waiting for a table. But on 
a weeknight? That choice suggests 
management’s calculated desire for 
a younger set of diners. Everything 
else about Empress — especially 
the lush, varying, sensual tones of 
the blue decor — lends itself to the 
idea of attracting regulars, young 
and old romantics alike. 

At this early stage in the Em- 
press’ life cycle, courses are served 
prix fixe. In the future, Boon says 
he'd like to add an 4 la carte menu 
as well. He didn’t do so initially 
because they weren't able to hire 
enough kitchen staff in time for 
the restaurant’s opening. As it 
stands now, | would eat any dish 
that Boon dreams up even without 
having the opportunity to choose 
something in particular. 

Our meal began with steamed 
shrimp in a broth and topped 
with caviar. If the proportions, 
temperatures, or textures were off, 
this refined plate of dim sum could 
have failed. But the shrimp was 
perfectly poached and wrapped 
in a thin bandana of dumpling 
dough. The chosen caviar, Kaluga, 


were small in size and number, 
adding just the right touch of salt. 
Served in a bowl, even the tem- 
perature of the warm broth com- 
plemented the shrimp. 

Boon explained the idea behind 
the appetizer, “In Cantonese food, 
normally the flavor is not very 
salty. The shrimp and caviar are a 
perfect match because it helps to 
bring out the freshness in both 
ingredients.” The chef has set out 
to raise people’s awareness of 
Cantonese cuisine and techniques. 
He says he wants to create more 
traditional food but with a modern 
sensibility and techniques. 

When it comes to which Chi- 
nese city serves the best dim sum 
— Guangzhou or Hong Kong — 
Guangzhou is the clear winner for 
the chef. “I know that not a lot of 
people in Guangzhou use caviar,” 
he says, “but I started using it in 
Europe at Hakkasan. The first time 
was for my crispy duck with caviar 
on top.” Boon is primarily inter- 
ested in pursuing new creations in 
the kitchen but adds, “As long as 
people are happy eating my food, 
that makes me happy.” 


The interview with Chef Boon was 
conducted in English and Mandarin, 
translated by Becca Kao. 


Jeffrey Edalatpour is a contributing writer. 
© @jsedalatpour 
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Loud Grandma hot sauce packs a serious punch. 


We put the industry's best infused sauces in the ring. 


HE SUMMERTIME SAN 

Franciscan FOMO has felt 

all too real this year. While 

the sun shines brighter and 
the temperatures grow higher in 
nearly every other locale in the 
country, we have, until now, been 
caught in a springtime chill, wait- 
ing in agony for our typically tardy 
warm weather to arrive. After last 
summer's underwhelming highs, 
watching the rest of the nation run 
around in bikinis and board shorts 
has left our expectations high for 
the next few months in the bay. 
Preparing to make the most of 
our two-month, almost-autumnal 
“summer” feels so high-stakes it’s 
practically like preparing for a bat- 
tle royale. 

To really make a splash at a 
summer party, the perfect bathing 
suit cover-up or cannonball will 
only take you so far. The champion 
guest of the pool party is always 
whoever brings the best food — an 
item that not only tastes great, but 
also leaves such a memorable im- 
pression, it feels like a slap to the 
face. Both of these criteria, luckily, 
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can be ticked off the to-do list with 
a flavorful, easy-to-dose, and in- 
triguing cannabis sauce. 

Cannabis-infused sauces have 
been around as long as cannab- 
utter, but have taken on a new 
appeal as casual consumption 
becomes more acceptable for the 
masses, and especially as subtle, 
microdosed intoxicants have 
gained new attention in the last 
year. Most are infused with only 
CBD or five-or-less milligrams 
THC per serving, allowing guests 
to spice their food as needed but 
still make it through the after- 
noon. Some sauces fail to pack a 
punch, while others are instant 
knockouts. 

We know the stakes are high, 
and you need to bring a prizefight- 
er to the party. So, we matched 
up the cannabis industry’s best 
infused dressings and condiments 
to find out who’s the real heavy- 
weight. Back to your corners... 


Round 1: Potli’s Chili Oil vs. 
Loud Grandma’s Chili Crisp 
In our first corner we have Pot- 
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BY VERONICA IRWIN 


li’s chili oil, with roots right here 

in the Bay Area. The company 
makes a variety of condiments 

and shelf-stable infused goods, 

the most popular of which is their 
honey. However, their chili oil is 

a strong competitor, too, with a 
smooth kick that’s perfect for any- 
thing from salads to toast to a bowl 
of piping-hot soup. The “going 

up’ variety is infused with 10mg 
THC, while their “coming down” 

is infused with 10mg CBD. Each 
bottle contains about two servings. 
Best of all, their THC variety is 
strain-specific, infused with the 
social, sativa-hybrid strain Cherry 
Punch, so you know exactly what 
you re in for the moment you take 
a bite. 

In the other corner we have 
Loud Grandma’s Chili Oil, first 
conceived across the country in 
New York, New York and dis- 
tributed by San Francisco-based 
pantry-good company Pot D’Huile. 
This seed-packed oil currently only 
comes in a CBD variety, though the 
company’s website claims a THC 
version is on the way. While that 
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gives Potli’s chili oil an upper hand 
at the outset, Loud Grandma’s 
slightly more complex umami fla- 
vor, accented by fermented black 
soy beans like the Lao Gan Ma 
chili oil it’s made to emulate, make 
this one an absolute knock-out. 
Plus, unlike Potli’s 15 ml chili oil, 
Loud Grandma’s chili crisp comes 
in a slightly larger, 1.80z package, 
making it a more stockable and 
cost-effective staple item. 


Round 2: Dose of Saucy’s Bar- 
becue Sauce vs. F.A. Nino’s 
Smokin’ Green Pot Sauce 

The first competitor this round is 
a newcomer on the scene: Dose 

of Saucy’s Texas-Style Barbecue 
Sauce. The product is made by the 
founder of the buzzy CBD skincare 
company Taylor and Tess, Tess 
Melody Taylor, who draws upon 
her own Texas roots in making this 
tangy, spicy, flavor-packed sauce. 
Tomato paste and molasses stand 
out at first taste, followed by a 
strong chipotle kick at the end. 

F.A. Nino’s Smokin’ Green Pot 
Sauce, however, puts up some stiff 
competition. The sauce is a jala- 
pefio and serrano-based hot sauce 
with a significant bit of vinegar-y 
tang, well-suited for a wide range 
of cuisines from tacos al pastor to 
a mango-topped whitefish fillet. At 
100mg THC per 60z bottle, a few 
servings of this hot sauce still only 
constitute a micro dose, perfect for 
long summer days. 

Both of these products are in- 
fused with nano-emulsion technol- 
ogy, a style of infusion technology 
that makes THC water-soluble 
and fast-acting. That makes these 
sauces a stiff match, both equally 
suited for anyone who wants the 
munchies to kick in by dessert. 
However, Dose of Saucy’s Barbecue 
Sauce wins this round, due to it’s 
perfectly addicting flavor balance 
of sugar, heat, and citrus-y tang. 


Round 3: Potli’s Sriracha vs. 
Hot Sloth Hot Sauce 

In another Potli vs. Pot D’Huile 
match-up we have Potli’s su- 
per-strong sriracha and Pot 
D’Huile’s pungent Hot Sloth Hot 
Sauce. Potli’s sriracha is a bit spic- 
ier than most and is also fast-act- 
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ing, packed with about 5mg of na- 
no-emulsified THC per teaspoon. 
Like with their chili oil, the compa- 
ny uses a specific strain combina- 
tion — this time OG Kush, Lemon 
Skunk, and Purple Trainwreck — 
for a creative, upbeat effect they 
label as “play” on the packaging. 
The Hot Sloth Hot Sauce is 
also strong, but with a spice that 
sneaks up on the taste buds from 
behind. The sauce is made with an 
interesting list of ingredients in- 
cluding japanese plum, habanero, 
and purple sweet potato, giving 
it an unusual, fruity complexity. 
Though it only comes infused with 
non-psychoative CBD, it serves up 
a lot of it, with 300m¢ total packed 
into the small, square 4 oz bottle. 
Potli’s sriracha wins this round 
because, in the end, it’s versatility 
gives it a strong upper hand. While 
the Hot Sloth Pot Sauce certainly 
has intrigue, it’s hard to pair. It is 
really only suited for savory dishes 
that like a fruity topper, like pork 
chops or turkey breast. 


The Final Round: Potli’s Sri- 
racha vs. Dose of Saucy’s BBQ 
Sauce vs. Loud Grandma Chili 
Oil 

In our three-way closing battle, we 
have a group of strong competitors 
so diverse, it’s surprising they’re 
in the same class. Potli’s sriracha 
came in with the heat, nearly 
knocking out the sweet barbecue 
sauce in the first couple of swings. 
But Dose of Saucy, with her Texas 
attitude, didn’t come to play, en- 
gaging in an all-out brawl while the 
Loud Grandma Chili Oil saved her 
energy on the sidelines. 

In the end, it’s Loud Grandma 
who takes home the title, for what 
she doesn’t have in feisty spice, 
she has in versatile, umami flavor. 
It’s this sauce, in particular, that’s 
worth being a constantly-stocked 
pantry item, great for impressing 
guests or dressing up a take-out 
meal. 

To beat her, they’re gonna have 


to kill her. 


Veronica Irwin is a contributing writer. 
© @vronirwin 
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Who would have thought you could enjoy stand-up 
comedy inside a retail store? BY VERONICA IRWIN 


NEE-SLAPPING AND laugh- 
ter. Strong cocktails and beer 
in plastic cups. A single spot- 
light, highlighting an individ- 
ual in a funky button-up peering 
out from behind the mic. 

These are the things you expect 
at a stand-up comedy night — not 
at the beachy, trendy sweatpants 
store Aviator Nation. So why is 
Dope Show Comedy starting a 
stand-up series at the brand’s Hayes 
Valley location later this month? 

The leisurewear company was 
founded in 2007, and became a 
celebrity favorite shortly thereaf- 
ter. Its original store was in Venice 
Beach and, as a kid growing up in 
L.A. private schools, I was aware 
of the sweats as a “status symbol” 
from my tweenage years. 

In fact, when I finally ordered 
my first pair earlier this year 
(working from home makes spend- 
ing over $100 on comfies sound 
reasonable) I, much to the confu- 
sion of my roommates, squealed 
the name of my middle school best 
friend — the quintessential “it 
girl,” who could regularly be found 
in Aviator Nation. She is now, 
as should have been predicted, a 
yoga-practicing, poetry-writing, 
tropics-traveling Instagram model. 
Receiving the sweats in the mail, 
the 12-year-old in me finally felt 
like I was one of the cool kids. 
Maybe comedy show organizers 





were hoping to soak up some of 
their awesomeness? 

To answer that question, I called 
up Murahd Shawki, comedian and 
executive producer of Dope Show 
Comedy. He had a much more 
practical explanation. “We were 
looking to start a show in Hayes 
Valley, and we were just checking 
out the neighborhood,” he says. 
“We saw Aviator Nation, and how 
they have this decorative stage 
area with a piano and a drum kit, a 
beautiful backdrop, vinyl records, 
and neon signs. We run a lot of 
shows, and immediately recog- 
nized they had the perfect layout.” 

Dope Show Comedy’s first per- 
formance will be 8 p.m. Saturday, 
their second Aug. 28, and, as long 
as all goes as planned, continue 
for every last Saturday of the 
month. Titled “Double Rainbow,” 
the show features comedians who 
will perform on a stage inside the 
store surrounded by the lounge- 
wear brand’s colorful clothing. The 
comics will crack jokes indoors to 
a crowd of 30 to 40 people, mak- 
ing for an intimate setting, says 
Shawki. The lineup features six 
local comics: 2019 World Series of 
Comedy winner Ryan Goodcase, 
San Francisco Punch Line favorite 
Emily Van Dyke, Desi Comedy Fes- 
tival’s Ryan Sudhakaran, SF Sketch 
Fest’s Marcus Williams and Sureni 
Weerasekera, and Shawki himself. 
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Shawki normally hosts his shows 
at comedy clubs all over town. On 
Wednesdays they’re at the San 
Francisco Athletic Club, on Fridays 
they’re at Emperor Norton's Boo- 
zeland, and every other Saturday 
they’re at Mister Bing’s. During the 
pandemic, they were one of the only 
sources of COVID-safe comedy, con- 
ducting outdoor shows at Oakland 
locations Nido’s Backyard and Oeste. 
On multiple occasions, Shawki says 
he’s introduced new customers to 
these locations, and thinks Aviator 
Nation will reap the benefits, too. 
“Every time I run a show at Boo- 
zeland, I get acomment from an 
audience member that’s like, “Wow, 
this is a good bar, so I know I've just 
made a new fan of the venue,” he 
says. We pull in a pretty valuable 
demographic: the people who come 
to our shows are 25 to 35.” 

The show's biggest appeal, how- 
ever, has nothing to do with venue 
— rather, it’s bang for your buck. 
Whereas comedy lovers might buy 
tickets to see just any one of the 
comedians he brings to the stage, 
at Dope Show, they get to see 
multiple buzzworthy comics in the 
same night. “What you'll see at our 
show is six comics who are on the 
rise, all doing the tightest 10-to- 
15-minute sets,’ says Shawki. 

It also helps that there is a bar 
next door — Noir Lounge. There, 
guests can grab a bite to eat, order 
drinks, and find a lovely bathroom 
to miss half the show while wait- 
ing in line. Ahh, the pleasures of 
comedy shows... 

The partnership between Avia- 
tor Nation and Dope Show Com- 
edy may, at first glance, seem like 
a strange collaboration. But upon 
second glance, it’s not an act of 
sacrilege. Rather, it’s a reimagining 
of the comedy club scene, and an 
example of the sort of flexibility by 
which Shawki’s troupe was able to 
survive the pandemic. If all goes 
well, perhaps the new arrange- 
ment will take Dope Show Comedy 
to new heights. 

Aviator Nation declined to com- 
ment, 


Veronica Irwin is a contributing writer. 
© @vronirwin 
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Oakland singer and songwriter Taylor Vick 
branches out on a new full-length — out this fall. 


BY JODY AMABLE 


S BOY SCOUTS, Taylor Vick 

has, according to her Band- 

camp page, released 2 albums 

6 EPs, and a couple one-off 
singles in 11 years. Did you really 
think something like a pandemic 
would stop her from creating a 
new one? 

Wayfinder is a follow up to 
2019's Free Company, the album 
that brought her to the forefront 
of the local scene. Though local 
music fans have likely known her 
name for a while, Free Company 
put her on the map nationally in 
2019, resulting in a SXSW debut 
and high marks from Pitchfork. 

A lot, obviously, has changed 
since then, and it’s reflected in 
Wayfinder. Perhaps owing to world 
events that upended all our lives 
over the last year, Wayfinder’s aura 
is more muted than previous work 
— and that’s saying something, as 
her records have always sounded a 
little sober — but also more com- 
plex. 

While prior work often takes 
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a turn for the spare and simple, 
Wayfinder sees Vick in more mu- 
sical spirits, indulging in more 
hummable melodies and adventur- 
ous instrumentation (a Wurlitzer, 
Hammond, and Mellotron all make 
an appearance) than on her previ- 
ous collections. 

Opening song “I Get High” is a 
wobbly introduction to this new 
page she’s turned, and the album 
floats along through wistful, wish- 
ing tracks like “That’s Life Honey” 
and “Didn't I.” It’s a record that not 
just laments the lost year, but, at 
points, bravely barrels ahead into 
an uncertain future: “I no longer 
want to hide / Share my secrets, | 
just might.” A lot of familiar local 
names appear in the credits here 
too, like Melina Duterte of Jay 
Som and frequent collaborator Ste- 
phen Steinbrink. 

Wayfinder is available on Anti- 
Records on October 1. 


Jody Amable is a contributing writer. 
© @JodyAmable 
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Love hurts, scars, wounds, and marks... but it shouldn't pinch. 


To forgive, forget, and...repeat? BYDAN SAVAGE 


nine years. There was some mild infidelity on his part (exchanging 

photos and flirting via text with another guy) early in our 
relationship. I confronted him at the time, and he lied to me. I decided 
to let it go, as it was early in the relationship. Fast forward a few years 
and he gets crabs and gives them to me. He told me it was most likely 
from the volunteer work he does in a homeless shelter. I let it go again. 

Fast forward another couple years and I’m feeling insecure and look 
on his iPad and find confirmation that he was sleeping with the guy 
he'd exchanged photos and flirty texts with early in our relationship. 
This sent me into a severe depression. All my concerns over the years 
were confirmed, and further sleuthing revealed there was another guy. 
He admitted to all of this only after I showed him the proof. 

I chose to forgive and forget. The pain was too much to deal with and 
I just wanted to move on and get back to our lives. At the time we talked 
about having an open relationship and I told him I was cool with that, 
but I wasn’t cool sharing my life with someone who lies to me so easily. 
We mutually decided that opening the relationship wasn’t a great idea 
and never really discussed it again. I'm happy I decided to move past 
this because the last four years have been great. We never fight, our sex 
life is good, we have a wonderful home and social life. I hadn't felt the 
need to sleuth on his devices in years. I felt secure in our relationship. 
Then two weeks ago I discovered he has crabs (again) after he gave them 
to me (again). He says he has no idea how he got them. ‘This has obvi- 
ously brought his history of lying and cheating back to the forefront. 
I feel like the only way I'll ever get the truth is if I find proof and fuck 
that. ’'m not going back to scouring his phone and devices. If I’m stay- 
ing, ’'m staying. But should I stay? Are all past infidelities moot at this 
point because we’ve put them behind us? Can this new case of crabs be 
viewed in isolation? Can people get genital area crab infestations during 
a non-sensual massage? Or am I the idiot whose husband has been 
fucking around on him the whole time we've been together? 

— Scratching Head And Meat 


’M A GAY male in my 40s and I’ve been married to my husband for 
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Who’s the Idiot Here? 





HETHER OR NOT you stay 
W depends on what you're 

willing to tolerate, SHAM. 
You were willing to tolerate being 
married to a guy who had cheated 
on you in the distant past. Can you 
tolerate being married to a guy 
who has most likely cheated on 
you in the recent past and — given 
his track record — will probably 
cheat on you again in the future? 

Answer that question, SHAM, 
and you'll know what to do. 

As for the new case of crabs, 
SHAM, sure, it’s possible your hus- 
band got them during a non-sen- 
sual massage — if the place wasn’t 
clean, if they reuse towels and 
sheets without washing them, if 
they don’t disinfect the massage 
table. I don’t know why anyone 
would wanna get a massage at a 
filthy place like that, but maybe 
your husband isn’t so choosy. 

But I gotta say... it seems far 
likelier that your husband, a man 
who lied to your face the last 
time he got crabs, is lying to you 
again. Crabs — pubic lice — are 
almost always transmitted during 
pubes-to-pubes contact, e.g., 
someone who has crabs grinds 
their crotch against the crotch of 
someone who doesn't have crabs 
and then they both have crabs. 
That doesn’t necessarily mean 
your husband had sex with a 
body worker. He may have gotten 
one of those full-body-contact 
massages that involve the mas- 
seuse stripping off and rubbing 
his body all over his client’s body 
— and while | think that kind 
of massage qualifies as sensual, 
your husband may feel (and ra- 
tionalize) differently. 

So let’s go ahead and assume 
the worst: Your husband never 
stopped cheating on you. Which 
means your husband is the same 
person he’s always been. Maybe 
he’s one of those guys who really 
wants to be monogamous and feels 
terrible every time he fucks around 
behind your back. Or maybe he’s 
one of those selfish jerks who 
doesn’t want an honest, open rela- 
tionship because that would mean 
giving you the same freedom. 
Whatever it is, SHAM, he’s unlike- 
ly to change. So, what do you do? 


Leaving him means giving up ev- 
erything about your marriage that 
you enjoy — the good sex life a de- 
cade in, the generally low-conflict 
intimacy, the home you've made 
together, the social life you share. 
But if staying makes you feel like 
an idiot, SHAM, your anger (jus- 
tified) and resentment (ditto) will 
eventually ruin what you enjoy 
about your marriage. 

To be clear, SHAM, I don’t think 
staying means youre an idiot. But 
you ll have to make peace with 
who your husband is if you decide 
to stay. Not for his sake, for yours. 
Make peace with it again, I should 
say, as I don’t think you stopped 
scouring his iPad and phone for ev- 
idence because you didn’t think he 
was cheating on you. You stopped 
because you didn't want to know 
if he was. 

If you do stay, SHAM, you 
might let your husband continue 
to think he’s risking his marriage 
when he cheats. That won’t stop 
him — it hasn’t up to now, right? 
— but your husband will be less 
likely to seize every opportunity 
that comes his way if he thinks 
he’s risking his marriage. If you 
don’t hand a DADT card and/ 
or tell him you've made peace 
with his cheating, SHAM, he'll 
redouble his efforts to be discreet 
and continue to be careful to use 
condoms with other guys so as 
to avoid exposing you to a more 
serious STI. (I say “continue to 
be careful” because if he’s been 
cheating on you all this time and 
only brought crabs home, SHAM, 
then he was probably being care- 
ful, i.e., using condoms, with oth- 
er guys.) 

For the record, SHAM, I don’t 
think this solution is ideal — mak- 
ing peace with who your husband 
is but not telling him — because 
I’m a fan of ethical non-monog- 
amy. But you're never gonna get 
ethical non-monogamy out of 
your husband. You're gonna keep 
getting what you've been getting 
all along. If that’s unacceptable, if 
you can’t live with that, you should 
definitely leave. If you can live 
with that, if you can resume ignor- 
ing what you kinda knew all along, 
you might be able to stay. 

Good luck. 


of starting a sexual 
relationship with a newly 
paraplegic man. (We're in 
our late 20s and cis het.) He 
hasn't had any sexual partners 
since his injury. . He’s told me 
he has no sensation below 
his belly button. ’m not sure 
if he’s been able to achieve 
an erection since becoming 
paraplegic, but he said he 
hasn't been able to orgasm. 
I’m hoping that you (or your 
experts or readers) might 
have some advice and/or 
resources for us. 
— Sensitive Personal Issues 
Need Exploration 


AM ON the cusp 


“Keeping the Romance Alive 

After a Spinal Cord Injury” at 
spinalcord.com. There are some 
great insights and useful links. 

My advice: you wanna have a 
satisfying sexual experience with 
this guy — his first since his injury 
— and that’s great. But you're more 
likely to have a positive experience if 
you don’t make it all about his dick. 
While you shouldn't ignore his dick, 
SPINE, you each need to go into this 
encounter believing you can have 
a rewarding and successful sexual 
experience even if he can't get hard 
or climax. 

It’s going to take him some time 
to figure out what works for him 
now — what he needs to get hard, 
what he needs to get off — and in 
the meantime, SPINE, his tongue 
works, his arms work, his hands 
work. And non-PIV sex — or any 
other kind of sex in the absence 
of one or more erections — isn't 
some sad consolation prize. They’re 
satisfying sexual experiences for ev- 
erybody involved and, just as impor- 
tantly, they’re things he can excel at, 
right now, erection or no erection. 
If you want him to come out of his 
first sexual experience after his inju- 
ry feeling more confident about his 
body and his abilities, center mutual 
pleasure, not his cock. 


R EADING THE BLOG post 


© mail@savagelove.net 
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Import Motors Inc., Concord, 
CA Seeks Digital Marketing 
Specialist To collect mktg 
data & conduct data mining, 
telecom mktg research, data 
analysis & mktg activities via 
media, computer network & 
electronic devices; oversee 
digital mktg platforms & 
SEM accounts; design digi- 
tal mktg graphics, create 
digital mktg materials; re- 
ports & devise methods for 
identifying market patterns & 
trends; etc. Req.: BA in 
Telecom or Digital mktg +2yr 
exp. in digital/tele mktg Pro- 
ficient in tele mktg analytical 
tools Knwl. in tele mktg 
methodolgies Handle large 
data and database Knwi. 
Strong Com., Org. & Graph- 
ic Design skills Proficient: 
Adobe Creative Suite 5.1; 
Python, HTML, CSS, JS & 
SQL Email to: 

careers @bmwconcord.com 


Shifamed, LLC in Campbell, 


California seeks R&D Engi- 
neer; mail resume to 590 Di- 
vision Street, Campbell, CA 
95008, quoting job #RDEO1. 





PrototypeSF, LLC seeks 
certified Space Cadet to go 
back in time with us. This is 
not a joke. Compensation 
will be paid upon return to 
2021. Must bring own weap- 
ons. Up to 162% travel re- 
quired. Possible future 
benefits. StartUp experience 
preferred. First-person travel 
insurance optional. To AP- 
PLY call: 415-681-3319 


HANDYMAN 


Specialist in Home Re- 
pairs (Plumbing, Elec, 


Roof, Dry Wall, Firs, 
Tile, etc.) No Lic. 
Manny 415-850-9326 


CONSTRUCTION 


Remodel & Repair 
Kitchen, Bath, Painting 
Stucco, Siding, 
Windows 





Seismic, Foundation 
Lic #582766 
Bonded, Insured 
Call Mike 415-279-1266 








MARK LIU 


CONSTRUCTION CO. 


General Building Contractor 
Kitchen ¢ Bath * Additions 
Decks ¢ Stairs * Siding 
Plastering * Painting 
Plumbing ¢ Electrical & More 


18 Years Experience 
Reliable 
Affordable 
English & Chinese 
Free Estimates 


19.130-1818 


Lic #801780 Insured/Bonded 








PAINTING 


MARTIN 
DIAZ 


PAINTING 


INTERIOR & 
EXTERIOR 


A Boy eo 


HAULING 


CHEAP HAUL Clean Up, 
garage, yard, dem, lite mv 
Lic # 29572 650-583-6700 





HAULING 24/7 Remove 
carpet, appliances, sofas, 


concrete. Large Truck. 
BILL 415-441-1054 








PETS 


Tibetan Spaniel Pups 

M/F, parti-color, cute, loyal, 
alert, home-raised. $700. 
Call 415-425-7818 





O 
ROOFING INC. 


COMMERCIAL ¢ RESIDENTIAL 
ALL TYPES OF ROOFING 


SHEET METAL WORK 
SKYLIGHTS 
Best Price ¢ Best Work 
Best Service 
Sr. Disc ¢ Free Est ¢ Lic#937035 


650-589-2775 
650-343-6671 





HERNANDEZ ROOFING 
New & Re-roof, repairs. 
Free Estimate 
Lic # 860945 
CALL 415-640-7536 























| | Versatile Latina 








MASSAGE THERAPY 








VY SWEET & 
PETITE 
Call Debbie at 
415-571-9873 





INTRODUCTION 
SERVICES 











Escort Service 
LiveMatch.com 


86) 0.517, sob, 
8” functional 


oakland, lake merrit 


Advertise in SF WEEKLY Classifieds. 
Call: 415-359-2600 
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** FREE Partyline 24/7** 
“Free 10n1 8-9PM daily 
415-691-3100, 925-953- 
1001 or WebPHONE on 
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Stories live on. Tell theirs. 


Share your loved one’s story. 
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STONY VILLAGE 


SANTA ROSA 





SINGLE FAMILY HOMES | 1,540 - 2,140 SQ. FT. | 3-4 BEDROOMS | 2.5 - 3 BATHS 
FROM THE HIGH $500,000S 


Don’t miss your opportunity to own your new home at Stony Village. 


LiveLoveSantaRosa.com | (707) 707-3444 | 2770 Stony Point Road Santa Rosa, CA 95403 


All renderings, floor plans, and maps are concepts and are not intended to be an actual depiction of the buildings, fencing, walkways, driveways or landscaping. Walls, 
windows, porches and decks vary per elevation and lot location. In a continuing effort to meet consumer expectations, City Ventures the right to modify prices, floor plans, 
specifications, options and amenities without notice or obligation. Square footages shown are approximate. *Broker/agent must accompany and register their client(s) with 
the onsite sales team on their first visit to the community in order to be eligible for any broker referral fee. Please see your Sales Manager for details. ©2021 City 


C ITy Ventures Ventures. All rights reserved. DRE LIC # 01979736. L=] 
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